
Partners 
in education

Thomas More prepares students to be immediately employable 
upon graduation, by combining traditional and progressive 
pedagogical methods that closely follow new trends in the 
professional field and emphasise the skills required in a 
professional setting. It is essential that our students acquire a 
deep understanding of their field well before graduation day. 
This encourages them to simultaneously learn about their 
future profession and gain the hands-on work experience that 
will challenge them to develop a creative, ambitious and 
entrepreneurial mindset. 

To achieve this goal, it is vital that we work together with 
professionals in the students’ respective fields of study. That is 
why Thomas More is looking for sustainable partnerships with 
companies and organisations that, together with us – in co-
creation – want to support high-quality, innovative and work-
oriented education.

We call this cooperation Partners in Education.

Internship Company - Practice Enterprise

Our Partners in Education give students the chance to work on real-world projects as part of a practice 
enterprise. These practice enterprises are real companies run by Thomas More students and teachers as 
part of their study programmes. This creates an ideal environment for hands-on learning. It is interesting 
to know that the practice enterprise: 

•	 exists independently of the students working there. As students graduate from the programme, 
new students will replace them and continue the company’s operations. 

•	 delivers real products and/or services to customers.

•	 is run by students in the same manner as similar companies in that field.

•	 actively involves professional stakeholders in the learning process.

•	 Thomas More is ultimately responsible for the quality of the students’ work as well as the educa-
tional process.

Contact: Regina Vuerinckx
E regina.vuerinckx@thomasmore.be

ANTWERP
•	 Speech Therapy and Audiology: Speech Therapy | Audiology 
•	 Applied Psychology: Industrial and Organisational Psychology | Clinical Psychology 

School and Educational Psychology

MECHELEN
•	 Business Management - General: Business & Management | Automotive Management 

Business & Entrepreneurship
•	 Business Management - Specialisation: Accountancy-Taxation | Finance & Insurance |  

Logistics Management | Marketing | International Entrepreneurship 
•	 Communication Management: Commercial Communication: Digital Media Manager Adver-

tising | Event  Concept & Organisation: Event & Experience 
       Public Relations & Information: Public Relations | Spokesperson 
•	 Information Management and Multimedia: Information Management & Security |  

Interactive Multimedia Design 
•	 Interior design: Concept | Detail | Furniture | Execution | Service | Design
•	 Journalism: Online & Print | Radio | TV | International 
•	 Nursery Teacher 
•	 Primary Education Teacher
•	 Secondary Education Teacher
•	 Media and Entertainment Business
•	 Office Management - General: People Management | Options: Human Resources and  

Customer Relations
•	 Office Management - Specialisation: Intercultural Relations Management
•	 Tourism and Recreation Management Business | Culture & Leisure | Hospitality | Travel 
•	 Nursing
 
CAMPUS DE NAYER
•	 Automotive Technology Motorsport | Motorcycles | Company Vehicles 
•	 Electromechanics: Automation | Air conditioning | Maintenance technology 
•	 Electronics-ICT: Electronics: Embedded Hardware Developer |  

Embedded Software Developer 
ICT: Application Developer | System Engineer

•	 Design and Production Technology



CO-CREATION

EDUCATING 
TOGETHER

Partners in Education: co-creation is more than just cooperation

The Partners in Education initiative forges sustainable partnerships between Thomas More and various 
companies and organisations. The key word here is co-creation. Co-creation means more than just working 
together; it means creating together, teaching together and working together on concrete projects 
that give students the opportunity to explore their future field of work and give company stakeholders 
a front row seat.

Thomas More prepares students for the job market by giving them 

an up-close view of the business world. Partner companies play an 

active role by helping to determine whether the study programme 

meets the needs of the sector.

This leaves students with a highly relevant and challenging pro-
gramme. They acquire first-hand knowledge of the field and are 
introduced to all of the latest developments as they happen.

The companies also benefit greatly from gaining access to young 
talent with fresh ideas - and possibly even making contact with 
their own future employees. 

By developing lectures collaboratively and encouraging input from 

students, we create an ideal environment for fresh ideas and unex-

pected solutions to emerge. 

The company can carry out projects at favourable rates and, in the 

meantime, introduce students to the company, the sector and the 

profession. The company can also judge whether the future profes-

sionals are aware of current developments. Through the advisory 

board of Partners in Education, the companies help ensure the qual-

ity and relevancy of the courses.

THOMAS MORE OBJECTIVES

•	Optimising	synergy	between	higher	education	and	the	

professional field through co-creation;

•	Investing	together	in	the	development	of	young	talent;

•	Keeping	the	curricula	of	our	courses	up-to-date;

•	Increasing	appeal	in	order	to	attract	the	best	and	bright-

est incoming students;

•	Improve	knowledge	base	of	graduating	students	in	order	

to promote job recruitment.

WHAT DO YOU GET OUT OF IT?
PARTNER COMPANY BENEFITS

•	 Tasks and projects developed for your company by students in 

practice enterprises;

•	 Contacts with students and trainees (campus recruitment);
•	 A broader outlook on the next generation of young graduates and 

future employees;

•	 Access to ‘labs’ to develop and test new concepts;

•	 Knowledge- and expertise-sharing in the professional and 

educational fields; 

•	 Interaction with our knowledgeable and experienced teachers and 

researchers; 

•	 Greater brand and name recognition through:

o   participation in job days and internship days;

o   co-organisation of conferences, seminars and events; 

o   increased visibility on our campuses;

o   listing on Thomas More communication materials.

WHAT DO OUR STUDENTS GET OUT OF IT?
OUR STUDENTS…

•	 get an intensive introduction to the professional world and gain 

highly relevant experience;

•	 benefit from the knowledge and expertise of professionals in their 

field of study;

•	 have the opportunity to work on real assignments and carry out 

applied research in practice enterprises.

& OUR PROGRAMMES…

•	 benefit from the structural integration of workplace learning and 

apprenticeship companies in the training courses;

•	 acquire practical advice from the professional field regarding 

programme content (curriculum development);

•	 ensure the high quality of their content as a result of the critical 

interaction with partners from the professional field; 

•	 gain a better market position thanks to strategic alliances.

Creating together 

There are many ways for your company to collaborate with Thomas More. We start by identifying both 
the educational needs of the students and the professional needs of the partner company. We then 
look for the right match, based on the company’s activities and the learning goals of our programmes. 
Together, we are sure to create something special. 

OUR COMMITMENTS ARE ESTABLISHED
IN	A	FRAMEWORK	AGREEMENT.

WHAT CAN WE DO FOR YOU?
THOMAS MORE’S COMMITMENT

•	 Our ‘student potential’ at your company’s disposal: trainees, 

working students, collaborative projects; 

•	 Practice enterprises dedicated to developing projects and/or 

conducting research for your company;

•	 Priority access to our list of graduating students; 

•	 Expertise on specific themes, methods and forms of working 

provided by our faculty as needed; 

•	 An increased awareness of your company’s products and services 

within our own network; 

•	 Promotion of your brand on campus at information days, job days 

and internship days; 

•	 Study programmes tailored to the current needs of your sector, as 

identified by sector-specific advisory bodies.

WHAT CAN YOU DO FOR US?
PARTNER COMPANY COMMITMENT

•	 Agree to participate in curriculum development and give lectures, 

in collaboration with our teachers;

•	 Give practical assignments, contribute expertise, mentor students 

and give feedback;

•	 Provide insight into new developments in the sector and share 

knowledge with our teachers;

•	 Offer company internships for students and teachers and offer 

workspace for specific courses;

•	 Support our projects (financially) and organise conferences, 

seminars and events in a collaborative way.


